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N15U3M3IANTLUA1EINGA (Crisis Management)
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AN3UINITANLINEM (Crisis Management)
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N1SUSMIINMsaeanslunmEIng

(Crisis Communication Management)
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(Public Relations in times of Crisis)

ALsiun1slu 3 4
1. AsAeRedeans (Communication)

2. MSUIMIINNITT0YAU1IES (Information Management)
3. nsUsEduRuUsAvansIsauvy (Public Relations)
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(Public Relations in times of Crisis)
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(Public Relations in times of Crisis)
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(Public Relations in times of Crisis)

nsuftReuilefinangingd

7. fuailevvesdoyatniansfiazimeuns

8. Mwuanagysuavdeiazldlunsusyenduius
9. uswislaunimmnisnl

10. AIUANLUAUT (Speak with one voice)

11. $1UBANNAZAINLAFDLAYY

12. FnnaUsyiiiunssuadoa saTULaLaNs T
13. Juinaniunisalbaznisufunau
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(Public Relations in times of Crisis)
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(Public Relations in times of Crisis)

NNFUIMINUUTEHFUNUGIBINagnNs

® IMmIUsEAU (Issue Management)

® JiURN15UeYav13a3 (Information Operation)
® USysauides (Risk Managerent)

® JAURNTUsEMENAUSIT3N (Proactive PR)
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(Public Relations in times of Crisis)

UuRn1suszrduiugiBegn (Proactive PR)
- Tmansludney “e9AnsAesSuRAseU” (take action)
_ a¥anmdnuvalfifvednsdns (mage Reform)
- Iﬁ%azﬂa’[,ué’ﬂwmz 4C (Clear, Complete, Concise, Correct)
- p3ByAAINTTTUsEAVE N (KUSAB)

- yonlwdeaieaiu (Speak with One Voice)
- waitea1srnuidnuassinuafnanessdns
(Tell it all, tell it fast, tell the truth)
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